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Information for Press Releases

Have you gained exciting new scientific insights and
would like to share them with the public? Have you won
an award or been appointed to an important position?
Congratulations on your achievement!

The science communication team at the Cluster of
Excellence "Balance of the Microverse" will be happy to
support you in presenting your work to the general
public. A well-prepared press release is the key to
drawing the attention of journalists and the media to
your research and achievements. With the right
information and an appealing structure, we can convey
your topic in a captivating way. The following checklist
should serve as a guide to help you compile all the
relevant aspects for a successful press release. From
the motivation behind your research and the key findings
to images and contact persons - here you will find an
overview of the information we need for effective
communication.

Checklist
1 In advance

The following questions should be discussed in advance
in a brief preliminary discussion with the responsible
employees in the Cluster of Excellence.

o What is the specific occasion you want to
communicate?

o What expectations do you have for the
communication of your topic? Who and what
exactly do you want to reach with the press
release?

It is important to answer these questions, as this is the
only way we can categorise the texts and adapt them
linguistically to the desired target. It also enables us to
select the right distribution lists to send your
information to the intended media and target groups.

2 Content

When writing news and media information, there are so-
called W-questions that you should answer in your text:

Who?
What?
Where?
How?
When?
Why?
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For a successfully published paper, this could mean
in concrete terms:

o Who are the authors? Which institutions and

organisations are involved?

Explain the results of the research work/study.

Express your results in concrete figures, if

possible.

What is the key finding?

What is unique about the topic or the result?

How new or relevant is the topic overall?

What are the fields of application and what are

the possible effects of the research?

o Explain the study design and the exact
methodology, possibly also including its
limitations.

o Do you need to state sponsors, collaboration
partners or sources of funding?
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3 Images

Every press release also requires image material that
editors can use in the event of publication. The following
general conditions apply:

o Images should be provided in printable
resolution (ideally: 300 dpi).

o Graphics, tables, etc. are less suitable as
image material; people shown carrying out an
activity, for example, are more suitable.

o Have the image rights been clarified? - Who
took the photo and does the person agree to
its publication?

o What exactly can be seen in the picture?
Please provide a short and concise caption.

4 Additional points

o  Specify a contact person with contact address
who is available for short-term queries.

o Is there further information online that we can
link?

Timing information: Plan for a fair amount of time
ahead: It is best to contact us early, for example if a
paper has been accepted or you have already been
informed in advance about a nomination or an award.
Possible embargo periods apply to publications - not to
internal communication.

Contact:

Juliane Seeber

Science Communications Officer

Cluster of Excellence “Balance of the Microverse”
Phone: +49 3641 532 1316

E-mail: juliane.seeber@uni-jena.de
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